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Company Identification sheet: your development
to return back to

40, Kapellestraat
B-8720 Wakken
info@probila-unitrab.be
T. +32 (0)56.61.06.79
This company identification sheet will help us to better understand your activities and therefore offer you an optimal personalized service. You will be invited in working group concerning the communication, the labels standards and technical aspects linked to your business sector.
We thank you for being affiliated at the professional organisation and for having fulfilled your turnover figures. Your membership gives you access to services, among others: the consultation of the database and the advanced search. It also gives you access to the platform of exchanges where you can indicate your needs, asks and finally to the section in order to introduce your job offers.

Some data are necessary to encode on the on-line (www.probila-unitrab.be) database.

We have fulfilled this sheet with the information in our possession. We kindly thank you to read it, add information’s or make the necessary corrections, and complete the other parts.
To emphasize your company on the web site, we also need your logo in format JPG 300dpi and/or rather in the format EPS.
You are entitled to other additional services at preferential prices: communication support, sustainable development training and support ...
 ⃝ Check this box if you don’t wish that your company appear on the on-line database of the website
Part 1: For all operators
· COORDINATES 
Company Name: 
Legal Shape: 
Address: 
Zip code: 
City:                                                                          Country: 
Head Office (if different of above): 

Phone Number: 
Fax: 
Gsm: 
Web Site: 
VAT Number: 

	
	First Name + Name
	Email address
	Member access

	Public Mail
	
	
	

	CEO
	
	
	

	Contact-person for organics matter
	
	
	yes

	Contact-person for regulation

	
	
	yes

	Contact-person for communication
	
	
	yes

	Contact-person for sustainable development
	
	
	yes

	Contact-person for industry

	
	
	yes

	Additional mail for newsletter 


	
	
	


Unless you don’t agree, the contact persons for organic matters will receive a full access with login and password to the web site. The regulation, communication, sustainable development and industry will receive a restricted access with login and password to the library pages.

· Overall Overview
1. Your business and organic
Description

Describe your sector activity in few lines?


Which other aspects do you want to present (history, particularities)?
Year your activities started:

Your activity is:

⃝ 100% organic
⃝ Mix: Organic/conventional
From here, your data are used in a statistical global frame and not revealed individually.
Which percentage of the turnover is realized in organic? …………………………………………….

Which percentage of the volume is realized in organic?..............................................................
For companies having a mix activity - Organic/Conventional:
Do you use the same facilities for organic and conventional activities? Yes / No / partially

………………………………………………………………………………………………………………………………………..…………………………………………
Human resources

Salaried staff (FTP
): …………………………………………………………………………………………………………………….

Salaried staff participating in the organic activity (FTP):………………………………………………………………………………

Subcontractors
Do you deal in a whole or in part with subcontractors / manufacturers? If positive, with whom?  ………………………………………………………………………………………………………………………………………..…………………………………………………………………………………………………………………………………………………………….

Are you yourself subcontractor / manufacturer? If positive, for whom?          …………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………
Your projects: 

Do you have development project(s) concerning your organic activity? Which one?
…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….…………………………

……………………………………………………………………………………………………………………………………………………………

What kind of difficulties do you meet to develop your organic activities?
…………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………………….…………………………
At the end of the confidential part

Certifications 
⃝ Are you certified organic? If positive, 



· Certified number:
· Date of the beginning of the organic activity, first organic certification:

· Certification body
⃝ Certisys
⃝ Quality Partner 
⃝ TÜV Nord Integra 
· Since when are you certified by this certification body?

Do you use:

⃝ Biogarantie®trademark? …… ………………………………………………………………………………………….
⃝ Ecogarantie®trademark? … ………………………………………………………………………………………….……….
⃝ Are you an indirect user
 ? … ……………………………………………………………………………….

2. What is your activity?

⃝ Processor/packager (preparation of organic products) – Mark and pass at part 2
⃝ Manufacturer – Mark and pass at part 2
⃝ Distributor/wholesaler– Mark and pass at part 3
⃝ Importer of organic products – Mark and pass at part 3
⃝ Catering – Mark and pass at part 3
⃝ Point of sale (shop) – Mark and pass at question 7
Part 2: For processors / packagers and manufacturers
3. Which is / are / the category (ies) produced by your company? 
Several answers are possible. We distinguished 4 sub-categories:
Human Food; Animal Food; Out-of-home catering; Non-Food
Human Food
Mark
categories
	Organic food aromas, production of aromatic extracts
	⃝

	Butcher's shop
	⃝

	Bakery, cake store
	⃝

	Brewery
	⃝

	Delicatessen - caterer
	⃝

	Oil and/or vegetable fats manufacturing
	⃝

	Biscuits, cake store " long preservation " manufacturing
	⃝

	Alcoholic beverages manufacturing
	⃝

	Manufacture of food supplements
	⃝

	Condiments and seasonings manufacturing
	⃝

	Fruits and/or vegetables canned manufacture
	⃝

	Flours and cereal packaging manufacturing
	⃝

	Frozen fruits and/or vegetables manufacturing
	⃝

	Ice cream manufacturing
	⃝

	Fruit and vegetable juices and/or soft drinks manufacturing
	⃝

	Milk, dairy products, butter, cheese manufacturing
	⃝

	Bread and fresh pastry manufacturing
	⃝

	Manufacturing spread and jams
	⃝

	Manufacturing pasta
	⃝

	Manufacture of prepared meal
	⃝

	Manufacture of cereal products
	⃝

	Intermediate food products manufacturing
	⃝

	Dietary products manufacturing
	⃝

	Manufacture of vegetarian products
	⃝

	Manufacture of sugar and sweeteners
	⃝

	Manufacture of chocolate products 
	⃝

	Manufacture of honey-based products, confectionery
	⃝

	Manufacture other groceries
	⃝

	Other Manufacture (to detail)
	⃝

	Mill
	⃝

	Processing and packaging of dry and dried fruit
	⃝

	Processing and packaging of eggs
	⃝

	Processing and packaging of coffees, teas and infusions
	⃝

	Processing and packaging of fruits and vegetables
	⃝

	Processing and packaging of fishes and seafood
	⃝

	Processing and packaging of poultry meat and prey
	⃝

	Processing and packaging of meat
	⃝

	Gathering/Transport
	⃝

	Other packaging/manufacturing (to detail)
	⃝

	Packaging
	⃝

	Labelling
	⃝

	Storage
	⃝

	Fresh products storage
	⃝

	Dry products storage
	⃝

	Prepackaged products storage
	⃝

	Frozen products storage
	⃝

	…
	⃝


Animal Food 
	Gathering, storage and manufacture of feed for farm animals
	⃝

	Pet food Manufacturing 
	⃝


Out-of-home catering
	Catering - Private canteen 
	⃝

	Catering - Public canteen
	⃝

	Catering - Restaurant
	⃝

	Catering - Caterer
	⃝

	…
	⃝


Non-food
	Manufacture of essential oil
	⃝

	Manufacture of cosmetics
	⃝

	Manufacture of hygiene products
	⃝

	Manufacture of cleaning & washing products 
	⃝

	Manufacture of care products 
	⃝

	…
	⃝


4. Which are your main products?
5. What features of your products do you want to put in front?
Part 3: For traders and operators carrying out sales (distributors, importers, retail outlets, out-of-home catering)
6. How do you practise the sale?

	Butcher's shop
	⃝

	Bakery, cake store
	⃝

	Delicatessen - caterer
	⃝

	Catering - Private canteen 
	⃝

	Catering - Public canteen
	⃝

	Catering - Restaurant
	⃝

	Catering - Caterer
	⃝

	Specialized organic food wholesaler
	⃝

	Specialized food wholesaler in out-of-home catering 
	⃝

	Wholesaler for live animals and\or beef meat production
	⃝

	Wholesaler bakery, pastry
	⃝

	Wholesaler in coffee, tea, cocoa and spices
	⃝

	Wholesaler in fruits and vegetables
	⃝

	Wholesaler in perfumes and cosmetics
	⃝

	Wholesaler in dairy products, butter, eggs
	⃝

	Wholesaler in sugar, chocolate and confectionery
	⃝

	Other wholesaler (to detail)
	⃝

	Cooperative
	⃝

	Organic grocery retailer
	⃝

	Specialized retailer
	⃝

	Other retailer (to detail)
	⃝

	Distribution of fresh foods
	⃝

	Distribution of frozen foods
	⃝

	Distribution of food supplement
	⃝

	Distribution of intermediate food products
	⃝

	Distribution of non-food products
	⃝

	Distribution of seeds and\or intrants, advice and sale crops
	⃝

	Other distributions (to detail)
	⃝

	Retailer
	⃝

	Home delivery
	⃝

	Organics baskets
	⃝

	Retail non-pre-packaged organic products 
	⃝

	Sale at the place of production
	⃝

	Sale on the market place
	⃝

	…
	⃝


7. If you have a retail outlet, what are the product lines you market? 

Human Food
Mark
products
	Biscuits and desserts
	⃝

	Soft drinks

· Coffee
· Infusion

· Fruit and vegetables juices
· Tea
	⃝

⃝

⃝

⃝

	Drinks 

· Beer

· Cider

· Spirit
· Wine
	⃝

⃝

⃝

⃝

	Chocolates and candy
	⃝

	Grocery store
· Condiments and aromatic herbs

· Jams

· Oil and fat

· Honey

· Spread
· Sugar
· Salt
	⃝

⃝

⃝

⃝

⃝

⃝

⃝

	Starchy foods:

· Flour

· Pastas

· Quinoa

· Rice

· Cereal
	⃝

⃝

⃝

⃝

⃝

	Fruits:
· Can
· Fresh

· Frozen
	⃝

⃝

⃝

	Fruits and Vegetable in bulks
	⃝

	Fruit and vegetable juice and soft drinks
	⃝

	Vegetables and Potatoes

· Can
· Fresh
· Frozen 4 ° range cut, washed
	⃝

⃝

⃝

	Legumes
	⃝

	Eggs
	⃝

	Oleaginous plant
	⃝

	Bread and pastry
	⃝

	Organic Basket
	⃝

	Prepared dishes, help culinary (salty / sweet)
	⃝

	Fishes and shellfish
	⃝

	Vegetarian dishes
	⃝

	Cereal products for breakfast
	⃝

	Dairy products

· Butter

· Dairy-based Desserts

· Cream
· Cheese
· Ice
· Milk

· Yogurt
	⃝

⃝

⃝

⃝

⃝

⃝

⃝

	Dietary products, without gluten, …
	⃝

	Vegetarian products
	⃝

	Bulk products
	⃝

	Health: dietary supplements
	⃝

	Meat

· Lamb

· Beef
· Pork
· Chicken

· Veal
· Charcuterie
	⃝

⃝

⃝

⃝

⃝

⃝

	…
	⃝


Animal Food
	Cattle feed
	⃝

	Pet food
	⃝


Non-Food
	Cosmetic
	⃝

	Essential oil
	⃝

	Hygiene product
	⃝

	Care product
	⃝

	Cleaning and washing product
	⃝

	Other product (to detail)
	⃝

	
	


8. Would you like to add another comment?
Send us your logo by e-mail at the following address:  info@probila-unitrab.be 
(In format JPG 300dpi and/or rather in format EPS)
Your logo will be inserted in the banner scrolling at the bottom page of Probila-Unitrab website highlighting all the members.
We thank you for your collaboration.[image: image1.png]
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� Full-time equivalent.


� Subcontractor or manufacturer for a direct user. This subcontractor or manufacturer does not use the label Biogarantie®/Ecogarantie® on products sold under its mark.







